


.‘0. P ® 00600660600 oo o000
o e
¢ ¢ (2 e 4 ® ® °
* e e o @ ® e
® (] — o P o0 0 0 0
¢ ®
® ® @ ® ®
' .
® ® ® ® o ®
® Ps =
® O @ ® ® ® ¢e0o 0600

All In

Case Study: Contraband.com

Between Thinking & Making

Mobile

Case Study: Raising The Roof

Thought Manifested

Case Study: Making History
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A family of visual content creators, a team
of directors, artists, designers, animators,
producers, and developers create engag-
Ing brand content with state-of-the-art
digital production and post-production
solutions.

We serve the corporate, manufacturing,
retail, advertising, media, and entertain-
ment industries worldwide.

Today, MadWerkz produces award-win-
ning content, design, visual effects, tar-
geted mobile marketing applications and
computer generated animation for a wide
range of clientele, located in over twelve
countries.

Web Design | Development
Ul | UX Design & Prototyping
Targeted Mobile Marketing
Mobile App Development
Product Design
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0 Brd e rinetng o Terronism

Agency Blue Studios of Virginia ap-
oroached MadWerkz Studios to build
a wireframe and prototype website for
Altria/Philip Morris’ Contraband.com
website.

The site mimicked an investigative
newspaper style layout using Parallax

design methodologu.
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Scalable Mobile App/Website Design and Development for today’s world. From

Cyber Security, Pharma, elLearning to Non-Profits, MadWerkz's web design and

development and Mobile Marketing solutions such as Augmented Reality and VR

scale perfectly to your needs, positioning you to achieve growth and success, fully
realizing your goals while maximizing the budget.

BETWEEN THINKING & MAKING

201712018 Q1 PROJECTS

Sepio Global Cyber Security Quality Holdings

S5X Supplements Speech Matters Too
PharmDLive TenderHeartCrusades

Dr. Mark Brooks.com RJK Construction

Philip Morris: Contraband CityGO: Old Market Eatery
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THINKING & MAKING

Protect Tomorrow.

Same Threats. Oifferent Approach.




.........

........

00000000

/ _, _
——
—

LA R LAY /__,... A XS



E THE ROOF

Ohio based RJK roofing company has

grown significantly over the last 15
years... now providing construc-
tioriervices to a large portion of
Northeast Ohio. Increasing the
demand for more staff. -

RJKco.com

CASE STUDY: RJK

Roofing is a seasonal field that only
becomes active during the spring
and summer. It's because of this that
roofing has a high turnover rate from
year to year which constantly brings
inexperienced workers in that need to
be trained from scratch.

“RJK wanted to get away from three
to four hour long orientation and
training sessions that took them away
from their main focus, which is being
on roofs.” Remarked Producer Chris
Kennedy. “We proposed an interac-
tive elLearning course, which would
allow the new hires to orient them-
selves and gain compliance in one of
the session’s most crucial areas, Fall
Protection training.”

The courseware would be available
via smartphone and laptop, and once
a new hire completed the course, an
email is sent to Human Resources and
Management for compliance.

Fall Protection training is a require-
ment for all new hires and workers
at RJK, and the need to have attend-
ees attest to the training is mandato-
ry, therefore any courseware needed
to include an attestation phase. “Em-
ployees would not be cleared until that
phase was passed.” Stated Kennedu.
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|() CASE STUDY: MAKING HISTORY

_ibrary collection management software giant Alpha-Graphics,
nc. and agency AB Style approached MadWerkz to design a fresh
ooking case study, chronicling their MONTAGEdc implementation
at the legendary Albert Wisner Public Library. —

@006

oated 10lb Cover
4 Color Process PMS Printing.
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Shaping the Future, Preserving the Past

NEW

SOFTWARE

WOULD BEA

But where to start?

w software el be a powerful engine, a driver of discovery
organizer of treasure.

the role of the library, enlarging its footprint and
It would become more refevant, attract new peaple!
function with a broader purpose.
lways more than a town landmark orshelves of books or stacks of
historical recards. And that couldi't change: That wouldn't change. The fate of the
Albert Wisner Public Library is intertwined with the Warwick community. Decisions

asting consequences.

o software, Albert Wisner Public Library would require
of use and affordability - and would not sacrifice quality.

7 e their new direction, It would help brand the library as
d thinking, progressive and innovative

They would simply blow the doors'off the old system.

- driver by vistal images—absplute eye candy. Photograph:
vould play to local historians, committed patrons and curious

And it had to be cloud-based. Their last software required the loading and storing ofall
data on servers. Impractical. Inefficient. Risky.

Librarians and staff would embrace the 21st century—irvall its digital glory.

r experience. Search could be performed by anyone—from
kindergartener to a book club memberta a cunols. 5 he local

The Albert Wisoer Public Library would serve all.;

Sub Series: Civil War 124th Regiment NYSV Cartes-de-Visite

Their old system, designed for academic researchers to archive and share data, was text
heavy and weighty, a collection of mazes created by lines
and lines of text.

Their single user license didn't permit data storage, The system was sfiff, limited and

rather bleak. No images, no art—nothing to entice the curious. To linger. To poke around
and stay.

So, the search for new software began.

Questions drove answers. Objective data mixed with subjective opinions. Healthy de-
bate was encouraged. Input was welcomed.

Utilizing a spreadsheet, the staff systematically plugzed away,
Analysis broke down six library marketed digital asset management systems.

Each row, each calumn, each cell. The grid was completed. The clarity was surprising

William H. Dill ' !

2 .| &

and the
MONTA
choice.

Itwas th
sive for |

Patrans,
fort leve

Librariarn
MONTA
searching

MONTA
photos o
past and
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DESIGN: TIMES MAY CHANGE, NOT
STANDARDS

The last decade may have seen
tradional print design take a punch.
However, the traditions and stan-
dards that formed because of a
decades long adherence to good
design fundementals endures.

Use of type, layout and space. Col-
or as a communication device, not @
bullhorn. Good design never dies.

NO BULLHORNS
NEEDED

201712018 Q1 PROJECTS

Sepio Solutions
Altria

ARCofVA

AWPL

Rep. Charlie King
Cidekic

Quality Holdings
Speech Matters Too
TenderHeartCrusades
Indiana State Library
Mobile Hope
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BUSINESS ‘

INDUSTRIES

Industrial & Field

We er‘|g:il'|l!_-l'll“l and I'!':l:lr'lufﬂ[::iure durabla
and dependable products, designed 1o withstan
v they choose us, the elerments, Construcied of high-m_raﬁh,« oW mat ;
: aur industial and field products are "'"3"'~Jé'-pricg.:| b
kriown for durabiliiby, Rt

Rail

Cutting-edge production capabilities,
expert feam and commitment to preé:iﬂan
provide 1.4 . have positionad us os indusiry lsaders |
rkat demand. | ., | TR St S

Con}mihﬁé"ﬂt-

efior equipmeni

N E L ing operafions
Arishina o :
e iyt meel ma
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: Outdoor

We manufacture custom

and colodul lawn, garden and
outdoor entertainment products
designed for durability and
known far value.

45|
TJ_;.['L:]‘C”‘II" F"C"_j 5
on avary Prees

~— Retail

I RT.Y s e - i
l' e desion and bulid high-quality
retail bi SEIVE 15 izafi
e ail bins to serve as organization
and storage solutions for retai
[ showrooms.
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Stitched 18 x 24 Full Bleed Magazine Layout. Gloss Coated 24Ib
Cover Stock with 4 Color Process Digital Printing via Acrobat
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Two Birds. One Stone. From powerful Infographics to Sales Decks that communicate your
message to precision, MadWerkz has created effective sales support

Audience Profile :
content for over 20 years. We have worked for companies such as
Ernst & Young, PriceWaterHouseCoopers, Moen, Cleveland Clinic and

MARRIED PARENTS MALE 3 i
Mmaore.
AVERAGE AGE
6 3 I( IN ng rap hics LEGITIMATE DISTRIBUTION CHANNELS | PhilipMorrisUSA

SO|eS DeCkS PAASA Mansiucturing Contan ",__,;,.H My

Federal exclse tao (51.01)
Topping

0 Sales Demos Hn}
7 / n Trade Show Content dly | l")
the lists of : «. 3 g 32>

o Interests are history, OF FOLLOWERS
science, business, FROM

charity and health.

Brand Affinities

AVERAGE
INCOME

Top 2 occupations
are journalist and
politics/government

72%

of followers are

ages 25-44

CITIES

Whalesalers P s
Several thousand whalesalers e
#"  paystate excise taves and |
{in maost cases! apply tax stamps

include Kate Spade,
Influencers include Market Watch, i
Democratic Party, The Washington el A | P ,
Department of Justice, Post, Real Simple N = A2 i A S

Department of Health
and NPR

"Based on Centers for Disease Control and Prevention data

of all Twitter accounts in density of pa

Affluent and active consumers, with s
strongly on technology, wining and di

\\

SEF’I

S YoasshtE. M S

| 201712018 Q1 PROJECTS cont.

followers are charitably generous and

@000 6

Protect_ ToMmorrow.

Same Threats. Different Approach.

Brand affinities far | Sports enjoyed
stronger than Twitter average: ' more than Twi

A B N

Jim Plowman for Congress
Progressive Management Associates
Special Olympics of VA

uuuuuuuuuuuuuuuuuuuuuuu

Vipre
- TN | BERIC The Support Group
Source: Demographic Pro ' FiVePOintS Of BedfOl’d

3130 Productions

The Nehemiah Project
Connection Lost Films
Triangle Park Entertainment




CASE STUDY: ARE YOU READY FOR SOME FOOTBALL?

When plastic injection molding giant Quality Holdings of Georgia want-
ed to create an engaging offering for some of the NCAA’s greatest
institutions, they called upon MadWerkz to deliver a fresh product
design.

Quality Holdings’ previous product designs were pretty much
what you see everyday, a stock white plastic product with @
simple vinyl decal application.

The new designs went through a painstaking process of com-
puter generated product design. The base model was cleaned
up, with a specific plastic shader created to reflect the light in
which the cooler would most likely be shown.

“The shader reflected a slightly course plastic hull on the top
and a durable hard plastic surface on the bottom”, comment-
ed Look Dev artist Joddy Eric Matthews who also oversaw the
design concepts. The next step was to get the exact color com-
binations from each university.

It’s all about the Color.
“"College sports fans can tell if your color isn’t right. They can
tell the difference between Alabama Crimson and Buckeye Scarlet a mile
away.”

In the end the renders were put into Photoshop where a gradient and several adjustment layers
were added to bring in shadows and details. All this information was saved into custom libraries for
sharing throughout the team. Several different versions were rendered for Blue Frame, including
catalog hi resolution and web versions.

“Overall | think we made attention grabbing product design ren-
ders that any fan would be proud to own”, stated Chris Kennedy.
Later, Quality Holding commissioned a design for the world’s most

prestigious golf tournament, The Masters.
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VISION BEYOND

Computer Generated | Packaging Design | Pre-Vis | Simulation

PRODUCT DESIGN: SEE BEYOND THE VEIL

What is a product? Until recently, the term was used only in relation to
something material and often found in a retail store. Nowadays, it is com-
ing to mean digital products as well. Apps and websites are modern prod-
UCTtS.

We always remember that we are designing for people.
When it comes to building great products, design is the most important

“feature.” We've moved into the stage where product design dominates —
it’'s what sets companies apart and gives a real edge over competitors.

MadWerkz helps you see beyond the veil.
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CASE STUDY: CANDY SWEET

When Indie Rock & Blues star Kevz decided to launch his signature brand of Hot and Sweet Pepper
spices, he turned to MadWerkz to execute his vision.

Kevz, who knew exactly what he wanted, quarterbacked the look and feel of the labels from the start.
Providing the team at MadWerkz with multiple sketches along with pages of hand drawn art. We cre-
ated label art, modeled the spice bottles in 3D Max with 16bit HDRI rendering occurring in the Arnold
renderer.
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